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Your step-by-step guide to recruiting student storytellers — at any school, with no special
tools.

Webinar: Why Student Voices Drive International 10AMPST/1PM

Enrollment EST

WHO CAN YOU ASK?

Any student. Really.

Don't overthink it. You don't need the most outgoing student on campus. Shy, quiet, and introverted students
often write the most powerful stories — they've been waiting for someone to ask. Every student has a story worth
telling, and sharing it helps them build their personal brand and résumé too.

International Students Student Workers Student Athletes First-Generation
Their transition story resonates Balancing work + school is Discipline, teamwork, and Students
most with prospective students relatable and inspiring resilience make great stories Their courage resonates deeply

with undecided students

Shy or Quiet Students Commuter Students Graduate Students Transfer Students
Often the most thoughtful writers Underrepresented voices that Career changers with rich, Their "why | switched" story
— just need an invitation many students relate to layered journeys to share helps uncertain students
THE OUTREACH FRAMEWORK WHEN THEY SAY YES — SEND GUIDELINES
Personalize Remove all guesswork. The more specific you are, the faster

Mention their major, sport, or background — show

you know them they deliver.

v Word count: 600-900 words, personal and authentic tone

Explain Why Them v Structure: Intro = Journey - Campus life - What makes your
Tell them WHY their story is unique and valuable school special - Advice for future students

v Photos: 3+ images (campus, activities, with friends)

Offer Options v Timeline: 2-3 weeks, make clear you're flexible
Blog post, video, or social — let them choose the

v Examples: Link 2-3 existing student stories so they see what
format

"good" looks like

v Tip: Mention the résumé boost and offer a reference letter — even

Make It Easy shy students say yes

Guidelines, examples, timeline — zero guesswork

CLOSE THE LOOP
Connect In Person

A hallway chat or coffee makes the ask feel
human — students say yes more easily
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v Tell them specifically what you loved about their story
v Share when and where it will be published
v Send them the live links so they can share it

v Tease the next opportunity — video, live session, or social
takeover

A warm close turns a one-time contributor into a long-
term ambassador.

COPY-PASTE EMAIL TEMPLATE

I L EICR I [Their Major/Sport/Experience] JLINGIEZL [Your School] [




Hi [Student Name],

Happy [day of week] ! | hope you're doing well.

I'm reaching out because we'd love to feature your story on [your school's blog / social channels] . As a [their
major] student and someone who [mention 1-2 specific things — sport, job, background, involvement], your

journey would be incredibly valuable to share with prospective students.

Your background really stands out — [say specifically WHY their story is unique] . Many students around the world

would connect with your experience.

We'd love to invite you to contribute a blog post or a short "Day in the Life" video — whichever feels more

comfortable. No experience needed; we'll guide you every step of the way.

This is also a great addition to your résumé as "Student Ambassador" — and we're happy to write you a reference letter.
Let me know which option you'd prefer and I'll send everything you need!

Warmly,

[Your Name & Titlel]

Real result using this exact approach: student responded within 6 days with a completed
blog post + photos.
First email sent April 14 - Blog submitted April 22 - Published and promoted by April 23.
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Video Content Guide for Student

Ambassadors

Share this with students who prefer video — no production experience needed, just a
phone and their story. Anything under 3 minutes is great!

VIDEO IDEAS & CONTENT TYPES

Every format below can be filmed on a smartphone in one take. Remind students: authenticity beats production quality

every time. Prospective international students want to see real life — not a commercial. Keep it under 3 minutes and they'll

watch every second.

Most Popular

Quick Testimonial

Student speaks directly to camera
answering one simple question. Punchy,
personal, and perfect for social media.

> "Why did you choose this school?"

> "What surprised you most about life in
the U.S.?"

"What would you tell yourself before
arriving?"

v

> "What's one thing you love about
studying here?"

Live & Interactive

Instagram Live Takeover

Student takes over your school's Instagram

for a live session. Followers ask questions
in real time — raw, unscripted, and
incredibly authentic.

> Walk around campus live

> Answer follower Q&A in real time

> Show dorm room or apartment

Interview a classmate or friend

v

v

React to misconceptions about studying
in the U.S.

GEED
How | Pay for College

Scholarships, assistantships, work-study,
part-time jobs — prospective students are
desperate for real financial advice from
peers.

> "Here's how | fund my education"

> Scholarships | applied for and won

> On-campus work options they don't tell
you about

> Tips for managing money as an
international student

High Engagement

Day in the Life —
International Student

Follow the student from morning to
evening. Shows campus, classes, food, and
friends — everything a prospective student
wonders about.

> Morning routine & getting to campus

> A glimpse inside a real class

> Lunch spot — what do they eat?

> After-class activities or study time

> Evening wind-down or social life

Relatable

Day in the Life — Student

Worker

Shows how students balance work and

school — a huge concern for international

students who want to know if it's possible.

> Morning: getting ready & commuting

> Classes in between shifts

> Behind the scenes at their on-campus
job

> How they manage time and stress

v

"Here's what | earn and how it helps me"

Culture & Life

Culture Shock — Then vs.
Now

Student shares the biggest cultural
differences they experienced and how they
adapted. Funny, honest, and deeply
relatable for any international applicant.

> Food differences and favorites
discovered

v

Social norms that surprised them

v

How they made friends across cultures

> "The funniest misunderstanding | had"

» QUICK TIPS FOR STUDENTS BEFORE THEY HIT RECORD

My Favorite Campus Spot

Student walks to their favorite place on
campus and explains why it matters to
them. Simple, personal, and very
watchable.

> Library hidden study nook

> Best view or outdoor hangout spot

> Campus café or food court

> Gym, sports field, or rec center

> Student lounge or club room

Trust Builder

Arriving in the U.S. — My
First Week

One of the most searched topics by
prospective international students. What
actually happens when you land? This
video answers that.

> Airport arrival and first impressions

> Setting up at the dorm or apartment

> First grocery run and culture shock
moments

v

Meeting classmates and making friends
> "What | wish | had packed"

Why | Chose This School
Over Others

Directly addresses the comparison phase
every prospective student goes through.
This is the video that tips the decision.

> What made this school stand out

> Support for international students

> Scholarships or financial packages
offered

v

Location, campus feel, and community

"I almost went somewhere else — here's
why | didn't"

v



Equipment Length Authenticity

Just a smartphone is fine. Film horizontally Anything under 3 minutes is great. Start with Stumbles and retakes are fine. No script
for YouTube, vertically for Instagram/TikTok.  a hook in the first few seconds. No long needed — just bullet points. Smiling and eye
Natural light from a window beats any ring intros — get straight to the point and let your contact with the camera builds instant trust
light. personality shine. with viewers.

Questions? Reach out at marketing@studyusa.com study in the

USA
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