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• We all have networks and resources at our fingertips.

• How can you engage your connections to help get the word 
out about your program/institution?

• We will go over some tips and go into detail about 
leveraging students to share their stories focusing on real 
examples from Truckee Meadows Community College on 
their student blogger program.
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How do international students find their 
North American schools?

We did an informal poll.
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Examples of how to utilize your network.

• Make sure staff and faculty have updated LinkedIn profiles.

• When you have news to share about your program – give to 
all your internal partners. 

• Then link and ask them to share – BE SPECIFIC.  
SPOON FEED!!!
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• Students

• Faculty

• Staff

• Alumni

• Parents

Think about who you have in your sphere of influence 
and how you can reach their networks.

• Donors

• Business partners

• Politicians

• Neighbors and community

• Who else?
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The best way to communicate what you have to offer 
is through a personal connection—telling a story.

We are bombarded with facts and numbers—
“facts tell and stories sell.”

• Example – personal experience of looking at programs at 
home.
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How to ask — be specific.
• Make a one-minute video testimonial with your phone and post on 

your website and on your social media channels: 
Ask an international student to explain …

+ Why they chose your program 
+ What they like best about the program 
+ What they like about the location 
+ What advice would they give to those thinking about studying 

here  

• Often parents want to hear from other parents — this is a very 
overlooked vehicle.

   Have a few parents of your current students or alumni participate in 
   a video or write testimonials about how happy they are that their 
   child chose your program. 
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• Utilize your alumni to help spread the word about your program — 
provide them with a checklist:
+ Ask them to like and share your posts on social media — provide 

links
+ Make sure they list your program on their LinkedIn profile

• Profile successful alum of your program on your website, in 
newsletters and recruitment materials.

 
• Your faculty can be leveraged to build your institution’s brand — if 

faculty are international, have them reach out to their networks. 
When faculty travel for conferences or research, always try to build 
in a recruitment aspect to 
their trip. 
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Truckee Meadows Community College

• Public, two-year institution
• 11,000 students total
• Approximately 50 international students
• Strong team
• Clear institutional priority/budget
• Retention is KEY!
• Leverage all avenues to get message out on student experience

Important recruitment/retention tools for TMCC without TMCC 
being in front of the message. Students to students!
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Truckee Student Bloggers

Overview of program

• Hiring student workers

• Student blogging as part of their student worker 
responsibilities

• Be very general on topics to allow creativity from students.

• Have someone edit for grammar but not for content — 
important to maintain the student voice.
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Each of these examples showcases important 
recruitment/retention tools for TMCC without TMCC being in 
front of the message.  Students to students!

• How to handle being in a new school
• Snow closures
• Importance of having health insurance

Not only that, but it is fun for students too! They share the blogs 
with friends and family on social media and help develop their 
resumes and transferable skills.

Win-Win!
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From Student Blogger on Snow Schooling

https://www.studyusa.com/en/blog/1522/from-student-blogger-aanchal-snow-schooling
https://www.studyusa.com/en/blog/1522/from-student-blogger-aanchal-snow-schooling
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Study in the USA Blogs

https://www.studyusa.com/en/blog?term=truckee
https://www.studyusa.com/en/blog?term=truckee
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Social Media

Facebook
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Study in the USA Facebook 

https://www.facebook.com/studyintheusa/
https://www.facebook.com/studyintheusa/
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Sample of Quick Video

https://www.facebook.com/studyintheusa/videos/10154419091866080/
https://www.facebook.com/studyintheusa/videos/10154419091866080/
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Thank you
for your participation

Sandra 
206 349 3545

shalladey@studyusa.com 

mailto:shalladey@studyusa.com

